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INVESTORS ARE ADVISED TO READ AND UNDERSTAND THE CONTENTS OF THIS PROSPECTUS. 
IF IN DOUBT, PLEASE CONSULT A PROFESSIONAL ADVISER. 

THERE ARE CERTAIN RISK FACTORS WHICH PROSPECTIVE INVESTORS SHOULD CONSIDER. 
PLEASE REFER TO “RISK FACTORS” AS SET OUT IN SECTION 4 HEREIN.

This Prospectus is dated 

27 January 2010

HOMERITZ CORPORATION BERHAD 
(Company No. 805792-X)

(Incorporated in Malaysia under the Companies Act, 1965)

PUBLIC ISSUE OF 9,000,000 NEW ORDINARY SHARES OF RM0.20 EACH COMPRISING:-

•	 1,000,000 NEW ORDINARY SHARES OF RM0.20 EACH AVAILABLE FOR APPLICATION BY OUR ELIGIBLE 
DIRECTORS, EMPLOYEES AND BUSINESS ASSOCIATES; AND

•	 8,000,000 NEW ORDINARY SHARES OF RM0.20 EACH AVAILABLE FOR APPLICATION BY THE MALAYSIAN 
PUBLIC;

AND

OFFER FOR SALE OF 35,020,000 ORDINARY SHARES OF RM0.20 EACH COMPRISING:-

•	 20,000,000 ORDINARY SHARES OF RM0.20 EACH BY WAY OF PRIVATE PLACEMENT TO BUMIPUTERA 
INVESTORS APPROVED BY THE MINISTRY OF INTERNATIONAL TRADE AND INDUSTRY

•	 8,020,000 ORDINARY SHARES OF RM0.20 EACH BY WAY OF PRIVATE PLACEMENT TO IDENTIFIED 
INVESTORS; AND

•	 7,000,000 ORDINARY SHARES OF RM0.20 EACH AVAILABLE FOR APPLICATION BY THE MALAYSIAN 
PUBLIC

AT AN ISSUE/OFFER PRICE OF RM0.65 PER ORDINARY SHARE PAYABLE IN FULL ON APPLICATION IN 
CONJUNCTION WITH OUR LISTING ON THE MAIN MARKET OF BURSA MALAYSIA SECURITIES BERHAD

Adviser, Sole Underwriter and Placement Agent

OUR VISION 

•	 To be one of the top 10 Asian players in the supply of conceptualised lifestyle home 
furniture worldwide; recognised for its brands, design innovations and quality 
commitment.

OUR BUSINESS 

•	 Manufacturer of a complete range of upholstered home furniture products. 
•	 Principal products include leather or fabric based sofas, dining chairs and bed 

frames.
•	 Approximately 86% of total revenue for FY2009 is derived from Original Design 

Manufacturer (ODM) sales.
•	 Approximately 99% of total revenue for FY2009 is generated from overseas with 

over 40 countries worldwide.
•	 Manufacturing operations within 4 plants located in Muar, Johor with total built-up 

area of about 348,000 sq. ft.

OUR OVERSEAS MARKETS

North
America

South
America

South
Africa
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Japan
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Central
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Middle East

Singapore

HOMERITZ CORPORATION BERHAD 
(Company No. 805792-X)

Lot 8726, PTD 6023, Batu 8, Kawasan Perindustrian Bukit Bakri, 84200 Muar, Johor Darul Takzim, Malaysia.
Tel : 606-986 5000   Fax : 606-986 0942

www.eritz.com.my

OUR STRENGTHS 

•	 One of the leading producers in Malaysia which offer a complete range of 
upholstered home furniture products.

•	 Possess fully integrated manufacturing operations.
•	 Outstanding product design and development.
•	 Strong commitment to produce quality home furniture products.
•	 Own the “ERITZ” brand name.
•	 Established and diverse clientele base worldwide.
•	 Low gearing and strong cash flows.



•	 Received the Golden Bull Award in 2008, 
ranking 1st out of 100 outstanding SMEs

•	 Won the Enterprise 50 Award for 2 consecutive 
years in 2008 and 2009

•	 Received the ‘Product Excellence Award’ and 
‘Asian Furniture Leadership Award’ at the 
Malaysian Furniture Leadership Awards in 2009

OUR ACHIEVEMENTS
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OUR FINANCIAL HIGHLIGHTS

OUR FUTURE PLANS & STRATEGIES

•	 To increase production capacity by expanding locally and overseas to cater for the rising 
demand for our products.

•	 To introduce new products and new designs to the existing product range.

•	 To further expand and diversify customer base and broaden geographical coverage particularly 
into North and South America, and Africa.

•	 To produce and sell 50% of the total upholstered home furniture under own brand name, 
“ERITZ”, within the next five (5) years.

OUR PRODUCTS
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